
newground.com 888-613-0001 INQUIRIES@NEWGROUND.COM

Bringing Culture and Company Heritage to 
Light with Pat’s Pantry Marquee Sign

GREATER TEXAS FEDERAL CREDIT UNION C ASE STUDY

PROJECT SNAPSHOT 
Greater Texas Federal Credit Union (GTFCU) par tnered 
with NewGround to design and constr uct a new corporate 
headquar ter s that could suppor t their succes s and grow th. 
This resulted in a 4 4,800 square foot building loc ated in 
Austin, Texas that highlighted loc al culture and company 
histor y. 
 
CHALLENGE 
Not only did GTFCU need a new building to fit their growing 
number s, but they al so wanted a space that would pay homage 
to their loc al Austin culture and as well as their current and 
past employees. In par ticul ar, GTFCU wanted a way to honor 
a recently retired employee, Patr icia Aldridge. Pat was a 
fundamental member of GTFCU, having dedic ated many 
year s and hard work to their development and expansion. 
She was the E xecutive V ice President for the Credit Union 
and is credited as instr umental in the grow th and succes s of 
GTFCU. GTFCU knew they wanted to honor Pat by naming their 
breakroom Pat ’s Pantr y, but they didn’t know how to make 
the area stand out and leave the same l asting impact that Pat 
her self did.  
 
IDEA 
Kevin Brouillette, the in-house Environmental Graphic 
Designer as signed to GTFCU’s headquar ter s project, had 
already begun preliminar y research into the loc al area 
of Austin, Texas, and star ted to draw inspiration from the 
l andmark s and ar twork around him. “ I do preamble research, 
learn about the communit y, learn about the region, what 
the l andsc ape is l ike, and what we c an do to br ing more of 
a loc alized culture into the design proces s,” Kevin said. 
Through his research, he discovered some of the unique ar t 
and culture of Austin, including a well-known mural on 6th 
Street. Kevin said that this mural inspired the look of what 
would become a key environmental graphic for Pat ’s Pantr y.   
 
RESULTS 
Af ter discus sing the idea with GTFCU, Kevin got to work 
on developing environmental graphic s for Pat ’s Pantr y. 
Kevin took a concept and developed it into a unique and 

“ One of the beautiful things about 
environmental graphics is that it makes the 
employees more excited about the brand 
where they work.” 
 Kevin Brouillette 
Senior Environmental Graphic Designer
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dazzling displ ay. The breakroom is full of br ight color s and mural s, 
simil ar to the mural s Kevin drew inspiration from in Austin it self. 
The biggest and brightest feature of the room is a l arge, il luminated 
marquee sign that reads “Pat ’s Pantr y.” The sign was a coll aborative 
ef for t between NewGround ’s team and GTFCU, who both worked 
to br ing the culture of Austin and the company it self into the 
design. Not only that, but Kevin said that the marquee sign was an 
excellent oppor tunit y to explore the impact of electr ic al signage 
and l ight s on a space, and how it c an positively af fect employees.


